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Perkembangan ritel yang begitu pesat dan potensi ritel yang besar di 
Indonesia mengakibatkan munculnya banyak peritel yang tertarik untuk 
terjun ke dunia bisnis ritel. Kemunculan peritel baru memicu persaingan yang 
lebih luas dan peritel lama perlu berinovasi dan menyusun strategi agar 
eksistensinya terus terjaga. 
Penelitian ini bertujuan untuk mengetahui pengaruh retailer personality, 
retailer perceived quality, dan purchase intention terhadap retailer loyalty di 
Toko Buku Gramedia Surabaya. Penelitian ini merupakan penelitian kausal 
dan kuantitatif. Sampel yang digunakan dalam penelitian ini sebesar 120 
responden. Pengumpulan data dilakukan melalui alat bantu kuesioner dan 
diolah dengan teknik structural equation modelling (SEM) menggunakan 
program LISREL. Objek dari penelitian ini adalah Toko Buku Gramedia 
Surabaya. Dari hasil analisis data, dapat ditemukan bahwa retailer 
personality, retailer perceived quality, dan purchase intention berpengaruh 
positif terhadap retailer loyalty. Hasil penelitian tersebut menyatakan bahwa 
semua hipotesis terbukti. 
Kata Kunci: Retailer Personality, Retailer Perceived Quality, Purchase 





A rapid retail development and great retail potential in Indonesia cause 
many retailers who are interested to go into retail business world. The 
emersion of new retailers has triggered a wider rivalry and the old retailers 
need to innovate and arrange strategies in order to keep their existence. 
This research has purpose to know the influence of retailer personality, 
retailer perceived quality, and purchase intention on retailer loyalty in 
Gramedia Book Store Surabaya. This research is a causal and quantitative 
research. Sample which is used in this research is about 120 respondent. 
Data collection is conducted by using questionnaire and processed using 
structural equation modelling (SEM) by LISREL program. The object of this 
research is Gramedia Book Store Surabaya. The result of data analysis, it is 
found that retailer personality, retailer perceived quality, and purchase 
intention have positive influence on retailer loyalty. The result of the research 
reveals that all of hypotheses are proven. 
Key Words: Retailer Personality, Retailer Perceived Quality, Purchase 
Intention, Retailer Loyalty, SEM, Gramedia 
